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:.ari:et  for  grapefruit  is  grEqT  britxtu 


Whiles  Florida  is  the  chief  source  of  supply  for  grapefruit  in  t H» 
British  market,  Porto  Rice  and  the  Isle  of  Fines  are  also  important, 
according  to' Edwin  Smith,  fcroign  fruit  marketing  specialist,  in  a  report 
to  the  Department  of  Agriculture.     Curtain  quantities  also  come  from 
California,  Jamaica,  South  Africa  and  some  is  reported  from  Jaffa.  Fruit 
from  th.-se  sources  has  been  observed  in  the  markets  of  Liverpool,  Llanchester , 
Birmingham,  Sheffield,  ITowcastlo-on-Tyne  ana  Glasgow,  in  addition  tc  the 
London  metropolitan  area. 

Quality  end  Size. 

The  sizus  are  small,  80's  and  96's  being  most  commonly  seen  and 
most  in  demand.    The  color  varies,  but  is  usually  bright.     Fruit  with  the 
russet  finish  mevtas  slowly. 

Hotels  serving  grapefruit  display  bat  little  knowledge  in  preparing 
it  so  as  tc  stimulate  th<j  demand.    Since  selection  for  quality  is  not 
generally  practiced,  there  is  much  to  bo  done  in  popularizing  grapefruit 
even  among  those  who  can  easily  afford  semi-luxuries. 

The  necessity  for  giving  the  British  market  a  steady  supply  of 
really  good  fruit,  clearly  identified  with  its  source,  is  particularly 
stressed  by  Mr.  Smith.    Such  a  policy  would  permit  the-  customer  tc  become 
familiar  with  the  sources  of  geed  grapefruit  arid  to  ask  for  that  fruit. 
Wholesale  merchants  frequently  say  that  the  best  grapefruit  cor.es  from 
Porte  Rioo  or  the  Isl^  of  Pines,  but  good  Florida  fruit  can  compete  with 
that  from  any  other  scurco. 

As  far  as  the  retailer  is  concerned,  the  source  is  of  no  consequence 
as  long  as  the  fruit  is  small,  bright,  smooth  and  low  in  price. 

Sectional  Demands. 

The  greatest  demand  for  grapefruit  is  in  London,  gene-rafc&d  by  the 
American  tourist.    Here  the  demand  for  grapefruit  falls  off  appreciably 
when  autumn  stops  the  flew  of  tourists.    On  account  of  the  heavier 
supplies  coming  to  London  it  is  looked  to  by  many  markets  in  the  provinc- 
es for  suppl  ios  • 


Birmingham  has  witnessed  an  increase  in  the  uso  of  grapefru it  and 
most  wholesalers  there  believe  there  is  a  good  future  for  the  fruit. 
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Liverpool  and  Manchester  dealers  give  tho  same  expression  as  those 

in  Birmingham.    A  great  gain  in  tho  use  cf  the  fruit  has  been  seen  during 
tho  last  three  cr  four  years,  and  although  the  market  would  bo  swamped 
if  supplies  ran  over  a  fuw  hundred  packages  per  week,  the  us6  cf  grape- 
fruit is  to  bo  looked  upon  as  only  in  its  infancy,  much  as  it  was  in  tho 
United  States  in  the  nineties. 

Going  farther  north  and  intc  tho  iron,  steel  and  coal  districts 
whore  times  have  been  hard  sirico  the  war,  a  different  story  is  hoard. 

Sheffield  and  Newcastle,  especially  the  latter,  have  nothing  very 

favourable  to  offer.    The  payroll  there  is  very  hard  hit  and  only 

necessities  are  being-  bought.     Tho  larger  city  of  Glasgow  has  shown  more 

interest  and  notes  an  increase  in  demand,  though  net  so  markedly  as  in 

Birmingham  and  London. 

Prices . 

During  December  wholesale  prices  ranged  between  $3.52  and  £5.40 
per  case  on  Jamaican  and  Porto  Rican  fruit.    Wholesalers  state  that  the 
demand  is  governed  by  the  weather  and  that  it  fluctuates  very  striking- 
ly.   At  ti&tos  there  is  a  groat  run  cn  it  and  it  would  s;-ll  at  from  $5.87 
to  $7.04.    Let  a  cool  streak  of  weather  ccmo,  however,  and  tho  fruit 
would  not  be  taken  away  at  $3.29.     Sotail  prices  on  80  and  96  sizes  are 
usually  8/£  and  12/£  each.    Occasionally  thoy  are  seen  at  For  the  most 

part  the  shops  in  tho  poorer  districts  charge  8^  each  and  tho  better 
shops  12$.    ^t  8$  each  and  allowing  b%  fcr  detoriorat ion  and  wasto,  a 
case  of  80  will  return  tho  retailer  $5.87.     Thus  if  he  buys  thorn  for 
anything  less  than  $4.70  he  can  handlo  them  at  that  price.    Ho  will  net 
handle  many,  however,  if  ho  has  to  pay  over  $3.99  cr  $4.23  because  ho 
then  has  to  raarfc  them  up  to  10/  cr  12$  and  sales  drop  off. 

Increasing  the  Demand. 

The  grapefruit  grower  has  one  very  marked  characteristic  among 
British  people  to  help  him.    That  is  the  tendency  to  keep  in  health  and 
to  uso  various  helps  thereto.     Tho  British  fruit  trade  has  a  co-operative 

advertising  campaign  under  way  that   is  exploiting  this  c  ha  ractor  ist  ic . 
Their  slogan  cn  all  of  taoir  advertising  r:aturial  is  ''fat  more  fruit  and 
keep  fit." 

If  increasing  dumand  is  left  t  o  t  ho  ordinary  course  cf  affairs 
it  will  be  a  Ion,  read,  bucauso  with  the  prosent  state  cf  marketing  there 
is  no  systematic  plan,  and  supplies  of  gocd  grapefruit  will  only  reach 
this  carket  when  pricos  are  low  in  .America.    Then  the  supplies  aro  apt 
to  be  too  heavy,  losses  follow  and  everyone  becomes  discouraged  with 
"the  uxport  game." 

To  incroese  and  popularize  tho  uso  cf  grapefruit  in  Great  Britain 

demands ; 

1st.    That  regular  supplies  of  good  quality  grapefruit  should 
be  sold  at  not  moro  than  $4.75  delivered  or  $3.50  fas., 
Now  York. 
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2nd.     The  distribution  of  these  supplies  among:  wholesalers 
in  every  market  according  to  their  requirements . 

3rd.    The  carrying  to  consumers  cf  educational  measures 
with  regard  to  the  desirable  qualities  of  the  fruit  and  how  it 
should  be  prepared  for  use.  i 

To  follow  out  these  suggestions  requires  an  organized  programme 
on  the  part  of  the  industry.     In  order  to    introduce  grapefruit  to 
wholesalers  who  do  not  buy  in  the  port  markets  it  would  be  necessary 
tc  turn  ever  small  parcels  to  them  on  consignment.     This  would  require 
a  representative  of  those  prepared  tc  undertake  the  exploitation,  one 
with  sufficient  business  ability  to  arrange  properly  for  the  handling 
cf  freights  ani  port  charges  between  the  port,  and  the  wholesaler  in 
the  interior.     The  industry  also  needs  representatives  capable  of 
carry irg  on  an  educative  programme, 

Even  if  the  industry  is  not  prepared  to  complete  such  a 
programme,  it  should  proceed  as  far  as  it  can  in  that  direction.  It 
is  considered  ci  very  great  importance  tc  give  the  trade  a  regular 
supply  cf  3 cod  fruit  so  marked  as  tc    identify  its  source.  Great 
Britain  is  a  good  market  for  quality  goods  once  a  reputation  is 
established.    This  would  hold  particularly  trae  with  grapefruit 
because,  at  the  present  at  least,  only  those  people  are  buying  it  who 
can  afford  tc  pay  for  their  preferences. 
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